
Integrity. Curiosity. Creativity. Connected. Balanced. Unique. Genuine. Accountability. Empathetic. Tenacious. Essential 
Functions

Drive creative excellence by guiding the work.
Collaborate with other department leads to ensure seamless processes to bring the work forward.
Work with People Operations and creative resource management teams to attract and recruit top-tier creative talent and 
ensure your team is being allocated properly.
Understand how to translate data and results into a better creative product.
Provide sound strategic input to every project and ensure the creative concepts adhere to the brief.

Supervisory Responsibilities

This position will oversee two Creative employees – an ACD and a Sr. Art Director.
Lead by example, actively setting a tone for how you would like your creative teams to show up.
Develop the health and culture of the Creative Department — making sure that not only is it fun, but nurturing and useful for 
our teams. Make it a place to learn and grow.
Establish a clear set of boundaries and expectations for your direct reports (two, for now), grounded in regular, clear, and 
helpful communication.
You must be accustomed to, and good at, leading and managing people and setting expectations.
Actively plan for and forecast any staffing gaps to stay ahead of the need. Work with People Operations during the entire 
recruiting lifecycle.
Manage performance development daily, always thinking of how we can best engage our team.
Manage the formal annual performance evaluation process for your direct reports. Plan for each employee's learning & 
development setting clear goals and objectives.
Provide leadership, inspiring a culture of creativity and collaboration.
Eschew the hierarchical. You regularly connect with your creative teams at all levels, with a special focus on junior talent. 
Recognize the creative opportunity in every client.
Review and critique all agency deliverables to ensure alignment with client goals and brand.
• Cannes Lions
• The One Show
• D&AD 
• Effie Awards
• Clio Awards
• The Archive Magazine 
• Favourite Website Awards
• London International Awards
• Cresta Awards
• D Show
• Communication Arts Awards
• New York Festivals Awards
agency
brands 
campaigns 
willing to relocate 
remote 
curology 
pharma 
Setting
clear
reports
lead by example
good listener
resource management
advertising campaigns 
people operations

Strong creative vision from concept to execution, with an eye on client objectives.

A digital forward mindset with deep understanding of how creative concepts exist in the digital space and beyond.

Ten years of relevant experience, with seven or more years as a creative director leading a team of diverse, talented creatives 

in an agency or corporate setting.

Experience in creating marketing/advertising campaigns — from developing the vision and messaging platform to overseeing 

production assets.

Experience in creating integrated content across all marketing channels: digital, social media, paid media, mobile, offline, 

and print.

Functional knowledge of the creative toolset (Adobe Creative suite, Figma/Sketch, Google suite, Photoshop, InDesign, etc.)

Skincare
packaging 

b2b
mortar

social 
twitter 

facebook
instagram

Art direction
Creative direction

Graphic design
Adobe Creative Suite (Photoshop, Illustrator, 

InDesign)
Visual communication

Branding
Advertising

Marketing
Digital media

Print production
Typography

Concept development
Design strategy

Project management
Team leadership

Creative problem-solving
Illustration

User experience (UX) design
User interface (UI) design

Portfolio management
Copywriting

Content creation
Writing skills

Editing
Proofreading

Content marketing
SEO (Search Engine Optimization)

Digital copywriting
Blogging

Social media content
Advertising copy

Marketing communications
Creative writing

Brand storytelling
Audience engagement

Tone of voice
Persuasive writing

Headline writing
Copyediting

Content strateg

Facebook: Widely used for targeted advertising, brand promotion, and community engagement.

Instagram: Known for its visual content, Instagram is popular for brand storytelling, influencer partnerships, and visually appealing advertisements.

Twitter: Used for real-time updates, customer engagement, and hashtag campaigns.

LinkedIn: Primarily used for B2B marketing, employer branding, and professional networking.

Pinterest: Effective for promoting lifestyle products, DIY projects, and creative content.

Snapchat: Often used for reaching younger audiences through short-lived multimedia content.

YouTube: A video-sharing platform used for video advertising, brand channels, and influencer collaborations.

TikTok: Gaining popularity for short-form video content and influencer marketing.

Reddit: Used for community engagement, targeted advertising, and participation in relevant discussions.

Tumblr: Known for its creative and diverse user base, suitable for unique brand promotions.

WhatsApp: Utilized for one-on-one customer communication, customer service, and promotions.

WeChat: Widely used in Asia for social media marketing, influencer collaborations, and brand promotions.

Creative Direction:

Creative Strategy
Art Direction
Visual Design
Concept Development
Branding
Leadership and Management:

Team Management
Project Leadership
Cross-functional Collaboration
Talent Development
Budget Management
Industry Knowledge:

Advertising
Marketing
Graphic Design
Multimedia Production
Digital Media
Technical Skills:

Adobe Creative Suite (or specific Adobe software)
UX/UI Design
Video Editing
Web Design
Print Design
Social Media Platforms:

Instagram
Facebook
Twitter
LinkedIn
Pinterest
Snapchat
TikTok
Campaign Development:

Integrated Campaigns
Social Media Campaigns
Content Marketing
Email Marketing
Digital Advertising
Communication Skills:

Presentation Skills
Client Communication
Storytelling
Pitching Ideas
Written Communication
Analytics and Metrics:

Data Analysis
Performance Metrics
ROI Tracking
KPIs (Key Performance Indicators)
Industry Certifications:

Relevant certifications in design or marketing.
Innovation and Trends:

Stay updated on design trends
Innovative Solutions
Future-focused

COLLEGE FOR CREATIVE STUDIES
Degree: Bachelor of Fine Arts (Advertising)  

HENRY FORD COMMUNITY COLLEGE
Degree: Associates (Graphic Design / Web Design)  

VIC QUATTRIN

WORK HISTORY

INTEGRATED CREATIVE DIRECTOR

CREATIVE DIRECTOR 
COMMONWEALTH//MCCANN (2014 - 2023) 

• Inspired culture of excellence governing creative strategies, execution,
   and day-to-day production across all media.

• Helped orchestrate one of the most successful brand campaigns in 
   Chevy's 110-year history. 

• Conceptualized a social campaign that propelled the Chevy  
  Silverado to a 33.9% increase in sales.

• Presented final layouts to top-level clients for final approval.

ASSOCIATE CREATIVE DIRECTOR 
GLOBAL HUE (2013 - 2014) 

• Executed the award-winning Chrysler 200 Super Bowl ad,  
   featuring Bob Dylan.

• Oversaw a multichannel multicultural campaign for NBA Global  
   increasing brand awareness around the world by 80%. 

• Contributed to the growth and culture of one of the largest  
   multicultural agencies by mentoring and inspiring creative teams.

SENIOR ART DIRECTOR 
GLOBAL TEAM BLUE (2010 - 2013) 

• Launched an Effie-winning print, social, and radio campaign for     
   College for Creative Studies that resulted, in record enrollment. 

• Collaborated with cross-functional teams—including copywriters,  
   developers, and account directors—to bring social campaigns to life.

• Helped lead the Ford Explorer Live social media campaign resulting in 
   a 240% increase audience reach and doubling brand loyalty.

 
DIGITAL ART DIRECTOR 
CAMPBELL-EWALD (2007 - 2010) 

• Led the creative direction for multimedia projects, ensuring quality           
   production values and compelling storytelling. 

• Met with clients to understand their digital marketing goals  
  and provide creative solutions to meet their objectives.

• Developed multimedia and social campaigns for a multitude of clients.
 

CONTACT INFO Results-driven Creative Director with over 15 years of experience shaping 
dynamic creative strategies and directions, particularly in the digital and 
social media landscape. Proven track record steering diverse projects, 
applying cutting-edge design practices to propel creative development. 
Excels at leveraging extensive industry experience to navigate across  
all media. Extensive experience in art direction, branding, advertising,  
and content creation, delivering compelling narratives and engaging  
experiences across all media and platforms.

• Concept Development

• Creative Vision

• Cross-Platform Integration

• Strategic Thinking

• Leadership and Team Management

• Presentation Skills

• Adobe Creative Suite 

• Building Client Relationships

• Social Media Savvy

• Storytelling 

313-283-7645

vic@victorquattrin.com

victorquattrin.com

Royal Oak, MI

linkedin.com/in/victorquattrin

SKILLS

AWARDS

EDUCATION


